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4.4billion

Total Online Advertising Market, FY14

22%
Total Online Advertising Market Growth
FY14 vs FY13
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Display Growth Drivers 
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Mobile 

620.2m
Total Mobile Market, FY14
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Video 

196.4m
Total Video Market, FY14

75.5%
Total Video Market Growth
FY14 vs FY13
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Top Display Advertisers – FY14 
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Who are the 
video 

advertisers? 



Video Advertisers 
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Digital Video & Metro TV Q2 
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Thank you 
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iabaustralia.com.au  
Fri 29th  


