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RESPONSIBLE & EFFECTIVE USE OF DATA

DATA GOVERNANCE & CONSUMER PRIVACY

IDENTITY, PROJECT REARC & PRIVACY SANDBOX



DATA GOVERNANCE CHECKLIST
1. HAS THE DATA BEEN GATHERED WITH GENUINE CONSENT?
2. WHO OWNS THE DATA SETz
3. WHERE IS THE DATA STORED?
4. HOW HAS THE DATA SET BEEN CONSTRUCTED?

CONSUMER PRIVACY CHECKLIST
1. MANAGE CONSUMER CONSENT AND CONTROL: CHAMPION THE USER EXPERIENCE
PROACTIVELY MANAGING PRIVACY PROTECTIONS
PRACTICE DATA MINIMISATION
ENSURE COMPLIANCE WITH DATA BREACH LAWS
MANAGE DATA PROTECTIONS IN YOUR ADVERTISING TECH STACK
ENSURE DATA IS SOURCED ETHICALLY & TRANSPARENTLY

Sl

VERSION 2 OF THE AUSTRALIAN DIGITAL ADVERTISING PRACTICES WILL BE RELEASED END OF MAY 2020
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Chris Durbridge
Head of Consumer Insights & Marketing Services
Equifax
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MARKETING datalicious

SERVICES
EQUIFAX

How We Stitched
Online with Offline
Data to help our
client increase

ROI & optimise
media spend.
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Investing dollars in digital T Mad Kinoracs What Hot
marketing but not seeing
the impact and correlation - cer behaviour

in actual sales. R

Product Content +

DISCOVER YOUR
SAVE UP TO 40% 2020 VISION

Operations in South
America

Lead acquisition

PAUL KELLY

SONGS IN THE SOUTH

Content marketing
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THE
OBJECTIVE
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“To understand my
customers, and the
value of online
marketing activity on

offline sales.”
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ONLINE
JOURNEY

Data Collection

Google Analytics
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ANALYTICS
EXECUTION PLAN

We stitched online
behavioural GA360 data
and offline CRM sales
data....

Google Analytics

D

Google Cloud Platform

g

CRM

ADS

e,

... to gain insights into channels, attribution,
content and audiences in order to drive strategy,
optimisation and increase customer acquisition.
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GOOGLE MARKETING
PLATFORM AWARD

Best Customer Use Case - See full use case here

We used analytics to help a travel company reach their objective and
after six months of optimising its strategy, our client achieved...

£. 770% wo iy 49% ro

from organic from paid



https://www.thinkwithgoogle.com/intl/en-aunz/marketing-resources/data-measurement/why-getting-know-your-consumers-better-starts-de-siloing-your-data/
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ANALYTICS
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Data helps businesses
understand online behaviour
and offline sales.
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Using analytics to understand
how customers search,
interact and engage with your
content can help you invest in

using the RIGHT channels and
finding the RIGHT audiences.

It’s very powerful to target
the RIGHT customers with the
RIGHT offer through the
RIGHT channels.
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AUDIENCE PROFILING

Profiling online and offline audiences to help you gain meaningful insights into actionable audiences.

Use Historical : : : ..
Data Channels >€l STOTICS Audience Profile Audience Actioning
Behaviour Sales

Audience Action Actionable Audience

S Acquisition
(0 0 mum
We stitch online & offline data - Age 30-60 s
h d | f P . * Landscape — Inner City
together and apply Equifax’s unique | e Prof.
data assets to help you gain deeper “Vortgage | et
ortgage enders & Brokers
o ) . e Content
insights to target the right audience. Providers B ————— —
* Remove unsuitable s [
Exclude applicants 3 __Q
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AUDIENCE ACTIONING

The same audience profile will be delivered across all required channels to help you find prospects that match
your acquisition profile.

Audience Action Actionable Audience 1citi
- I Seg‘ments - DSP & DMPs Acquisition
@ (o0 mm
B——— = General Display: Video/BVOD, Mobile ADS
* Landscape — Inner City O
Include L
Audience for * Intent — Mortgage, Search
Mortgage Lenders & Brokers Content
Credit
Pranisers * My existing customers Vv Direct Mail (@@ mmm |
¢ Remove unsuitable E s —
Exclude applicants HC:) ¢ —
Tele Sales =




MARKETING
SERVIGES

EQUIFAX

datalicious

From Equifax

Q&A

EQUIFAX.COM.AU

CONFIDENTIAL & PROPRIETARY




(Y
0o

CONFIDENTIAL & PROPRIETARY

MARKETING
SERVICES
EQUIFAX'

EQUIFAX + DATALICIOUS

Equifax is one of Australia’s largest data providers with comprehensive consumer, commercial and geographic
datasets for research and marketing purposes.

ANALYTICS AUDIENCES COMMERCIAL LOCATION
* Measurement,  Consumer e Commercial Data  Address
meanIIMIX(MMM) & Offline * Data Onboarding /  (Cadastral
: © . Attributes & Offboarding * Location Planning
* Audience Profiling Segments . .
e Custom Analysis + * Data Onboarding /
Data Services Offboarding

* Data Licences
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CONTACT US

Product Enquiries

Chris Durbridge - Head of Consumer Insights
& Marketing Services Products, Equifax
CHRIS.DURBRIDGE@EQUIFAX.COM

Sale Enquiries

Alex Saad - Head of Sales, Consumer and
Marketing Services, Equifax

+61 417 446 578
ALEXANDER.SAAD@EQUIFAX.COM
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